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Online media can be a real paradox—an environment 
that represents such a wealth of creative opportunity, 
yet has for so long been a slave to the banner ad. But-
tons, leaderboards, skyscrapers—the challenge to ad-
vertisers has been to cram as much creativity as they can 
into awkward shapes and sizes. Online ads have been 
more about geometry than creativity.

But more brands are rewriting the rules of online ads 
by growing the dimensions of their ideas beyond the 
traditional banner or video. Of course bigger is not al-
ways better—a bad idea is a bad idea in any size.  But 
with a great idea, breaking the boundaries of traditional 
online formats can really bring to life what this medium 
does best.

Where are the creative 
opportunities for your brand 
outside the boundaries?

Honda’s “Let it Shine” ad brings the environment of the 
video to the page around it, turning an already cool vid-
eo into a full screen experience.

BMW’s “Expression of Joy” banner can expand across 
the screen to transform the page into a canvas and a Z4 
convertible into an interactive paintbrush.

Wario Land’s “Shake It” ad on YouTube breaks the 
boundaries of the video viewer as action from the game 
causes the elements of the page to crumble around it.

Apple’s “Second Opinion” on NYtimes.com shows the 
unique creative opportunities of three different ad units 
that are talking to each other...literally.

Burger King’s “Collapse” uses the browser itself as part 
of the idea, reducing the size of the window as users 
scramble to solve the puzzle before time runs out.

Quiksilver’s “The Spot” turns a skate video into a full 
screen skate park as Tony Hawk and friends jump out of 
the ad and dismantle the page with their tricks.

http://www.engadget.com/2009/03/29/hondas-let-it-shine-commercial-turns-a-grid-of-insights-into/
http://www.vimeo.com/4281939
http://www.bmwblog.com/2008/12/20/new-bmw-z4-painting-dynamics/
http://www.bannerblog.com.au/2009/06/bmw_z4_create.php
http://www.youtube.com/wariolandshakeit2008
http://www.cmdglobal.com/database/W/Wario_Land__The_Shake_Dimension/Shuddering_browser_spreads_message_of_Wii_game
http://adage.com/digitalnext/post.php?article_id=136732
http://www.youtube.com/watch?v=UlFwW9uKPxE
http://www.cpbgroup.com/awards/2009/wb/bkcollapse.html
http://www.cpbgroup.com/awards/2009/ca/banners/collapse.html
http://skate.quiksilver.com/thespot/index.aspx
http://www.radcollector.com/news/2009/06/05/quiksilver-the-spot/

